
Our brand identity credentials



Case study 1

ONEOCEAN

Our brief 
The founders of OneOcean plan to challenge the 
status quo by introducing new, superior services 
for superyacht owners and other discerning 
travellers. We were tasked with defining a brand 
strategy and positioning, and creating an identity 
fit for a new global luxury brand with ambitious 
plans for the future.

Our sOlutiOn 
A strategy and identity that immediately 
distinguishes the brand as a global luxury 
leader, and a major player in the operation  
and management of the world’s most  
valuable private assets.

brand strateGy & identity
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OneOcean
We distilled the essence of the company and 
its offer into a beautifully simple visual identity 
with an iconic copper monogram and logo 
at its core. The surrounding brand language 
employed a carefully curated blend of tranquil 
seascape horizons, harmonious duotone 
colours, and luxurious materials to create an 
understated elegance for OneOcean. We then 
wrote brand guidelines to organise, differentiate 
and add endorsement to the groups portfolio 
of brands, products and services.

WOrk undertaken:
–  brand positioning 
–  brand strategy 
–  tone of voice 
–  Copywriting 
–  brand guidelines 
–  brand identity 
–  Marketing collateral 
–  Website 
–  exhibition design 
–  advertising
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OneOcean Club Barcelona signage
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OneOcean Ventures website
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Case study 2

MB92

Our brief 
With new investment and plans for growth 
in 2016 and beyond, MB92 – already one of 
the best-known names in superyacht refit 
–wanted a refreshed brand for all of their 
communications, as well as a new Website 
and digital communication tools.  
 
They approached The Superyacht Agency with 
a broad remit to update their identity. Our goal 
was to re-deploy a well-loved and respected 
brand with updated language and tools suited 
to today’s modes of communication.

Our sOlutiOn 
We worked with MB92 to clarify their core belief, 
from which communication and business tools were 
then developed. Focusing on their forward-thinking 
approach to technology and refit, we developed 
the proposition of MB92 as ‘smart pioneers.’ The 
positioning worked at all levels within the business 
and contributed to our approach to their new website, 
facilitating straightforward messaging inspired by 
good engineering and effective design.  

The new company logo was inspired by the dynamism 
of MB92’s home city, Barcelona, with the outlines of 
the city forming the new identity.

identity
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New identity
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Uniforms
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Stationery
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Yacht owner 
31 Northcote Road 
Clapham 
SW11 1FG 
United Kingdom

Thursday 7 June 2016

 
 
 
 
 

Dear Sir,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec at dapibus quam vel 
con sectetur purus. Nam bibendum luctus justo, quis lobortis sapien vehicula a. Nunc 
ac nulla id quam fringilla finibus. Nunc et tristique ante, sit amet tristique neque sdunc 
non nisl eget erat lacinia placerat. Aliquam erat volutpat. Vivamus urna erat, interdum 
eget risus imperdiet, eleifend lacinia tellus. Quisque condimentum bibendum mauris 
non gravida. Pellentesque nec consectetur dolor. Nam scelerisque consectetur facili 
sis. Suspendisse lobortis ligula est, ac rhoncus felis placerat id. Donec lacus enim, con 
dimentum eu massa porta, ultricies consectetur est. Sed varius pretium nisl eu finibus.

Nulla facilisi. Nam vulputate est sed nisi rhoncus tempor. Suspendisse nisi dui, fauci 
bus tin cidunt eleifend molestie, euismod sed odio. Sed mollis porta feugiat. Suspen 
disse potenti. Suspendisse vel eros at turpis convallis venenatis in eget purus. Vivamus 
aliquam nibh vel ullamcorper maximus. Maecenas libero tellus, finibus volutpat magna 
in, facilisis dictum elit. In commodo, diam tristique lacinia euismod, lacus ipsum euis 
mod lectus, eu lacinia felis lectus non elit. Proin mi mi, luctus eget semper ut, porta 
vel quam.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec at dapibus quam vel 
con sectetur purus. Nam bibendum luctus justo, quis lobortis sapien vehicula a nunc 
ac nulla id quam fringilla finibus. Nunc et tristique ante, sit amet tristique neque dunc 
non nisl eget erat lacinia placerat. Aliquam erat volutpat. Vivamus urna erat, interdum 
eget risus imperdiet, eleifend lacinia tellus. Quisque condimentum bibendum mauris 
non gravida. Pellentesque nec consectetur dolor. Nam scelerisque consectetur facili 
sis. Suspendisse lobortis ligula est, ac rhoncus felis placerat id. Donec lacus enim con 
dimentum eu massa porta, ultricies consectetur est. Sed varius pretium nisl eu finibus.

Nulla facilisi. Nam vulputate est sed nisi rhoncus tempor. Suspendisse nisi dui auci  
bus tin cidunt eleifend molestie, euismod sed odio. Sed mollis porta feugiat suspen 
disse potenti. Suspendisse vel eros at turpis convallis venenatis in eget purus. 
 

Best Regards 

 

Sam Someone

Paseo Juan de Borbón 110
08039 Barcelona 

+34 93 224 02 24
info@mb92.com 
mb92.com

Paseo Juan de Borbón 110
08039 Barcelona 

+34 93 224 02 24
info@mb92.com 
mb92.com

Júlia Quintana  
Communications & Marketing Manager
communication@mb92.com
+34 639 237 688 
  
Paseo Juan de Borbón 110
08039 Barcelona 

+34 93 224 02 24
info@mb92.com 
mb92.com

the shape of progress.

the shape of progress.
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New website
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Case study 3

ISA YACHTS

Our brief 
ISA Yachts had gained a successful track 
record and enviable reputation for delivering 
substantial projects on time and on budget.

However, they had no defined brand values 
or positioning, which made it difficult for 
them to express exactly what set them apart 
from the competition. 

Our sOlutiOn 
To clarify the brand’s point of difference into 
a single minded and powerful proposition of 
‘Trusted to deliver’ and completely overhauled 
the visual identity to communicate this.

brand strateGy & identity
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ISA Yachts
We delivered a full brand identity 
programme and roll-out for ISA 
Yachts, covering everything from the 
logo and brand identity guidelines 
to corporate and yacht brochures, 
website, iPad app and ongoing 
brand advisory and guardianship.

WOrk undertaken:
–  brand positioning 
–  brand strategy
–  brand guidelines 
–  brand identity
–  Marketing collateral 
–  Website 
–  exhibition design 
–  Print management
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ISA Yachts
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ISA Yachts

Enjoy Building 
your yacht

Guaranteed on time delivery  
and 2 years warranty.  
Double the industry standard.

isayachts.com

“Clients feel free to  
tell us exactly what  
they want because  
they understand we  
can deliver”

hEin VElEma
Director Sales & Marketing
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Case study 4

Hodgdon

Our brief 
Hodgdon is America’s oldest shipyard, with a 
heritage that can be traced back through five 
generations of the family name to 1816. They 
enjoy a successful reputation for the quality 
of their yachts and tenders, but their business 
offering had diversified over the years and the 
visual identity had become fragmented. 

Our sOlutiOn 
Alongside the strategic work we delivered a 
fully comprehensive brand refresh covering 
everything from the logo to advertising and 
printed collateral. The new look employed a 
classic colour scheme of red white and blue, 
and used subtle details to create a distinctive 
and thoroughly authentic visual identity.

brand identity
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Hodgdon can trace its heritage 
back through five generations of the 
family name to 1816. The Superyacht 
Agency created a brand architecture 
and evolved the visual identity to 
help communicate the company’s 
contemporary offer.
WOrk undertaken:
–  research
–  brand identity
–  brand guidelines
–  Printed marketing collateral
–  advertising
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Case study 5

the new caribbean 
gateway

CO brandinG 

Our brief 
We were approached by Christophe Harbour 
to support them with a campaign to launch 
the new partnership at the Monaco Yacht 
Show. The aim of the campaign was to raise 
awareness of ’The New Caribbean Gateway’,  
a partnership between Christophe Harbour 
and the Yu Lounge, a luxury private terminal 
which offers new services so that guests can 
start or finish their Caribbean cruise from  
the island of St Kitts.

Our sOlutiOn 
We created a mini brand for the 
partnership, to draw attention and 
interest from a wider audience. Using 
the new visual identity, the campaign 
elements included graphics for a 
stand, supporting marketing collateral, 
as well creating a competition targeted 
at brokers and journalists to drive 
charter brokers and journalists to  
their stand.

THE SUPERYACHT AGENCY 
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Co-branding campaign
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Co-branding digital invitation

The New Gateway to the Caribbean
Identity Proposal

THE NEW GATEWAY
TO THE CARIBBEAN
—
A CHRISTOPHE HARBOUR 
x YU LOUNGE PARTNERSHIP

21/08/15
© THE SUPERYACHT AGENCY 2015

1

Web invite – Option 1

C h r i s t o p h e  h a r b o u r  x  y u  l o u n g e 
i n v i t e  y o u  t o  C e l e b r a t e  t h e i r  p a r t n e r s h i p 

Join us for our feature launch  
at the Monaco Yacht Show

2 4  s e p t e m b e r  2 0 1 5 
1 8 : 0 0  t o  2 2 : 0 0

m o n a C o  C i t y  p i e r

Drinks reception followed by  
official launch Director’s speech

THE SUPERYACHT AGENCY 
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B Y  A I R

Y U  L O U N G E

A fi ve-star private air terminal, 
YU Lounge provides luxury services and 
a relaxing environment for guests arriving 
to and departing from the beautiful island 
of St. Kitts. Located adjacent to the main 
terminal building at the RLB International 
Airport in Basseterre, the world class YU 
Lounge has been exquisitely designed—

like its sister lounge in Mauritius—to 
deliver seamless, customer-centred 

services to both private jet and 
commercial passengers.

B Y  S E A

C H R I S T O P H E  H A R B O U R

Christophe Harbour is a new private, 
luxury island community featuring 

unparalleled beauty, state-of-the-art 
facilities and upscale amenities including 

the rising Park Hyatt St. Kitts, the 
fi rst of its kind in the Caribbean, and an 
upcoming Tom Fazio golf course. The 
centrepiece of Christophe Harbour is a 
new superyacht marina with protected 

entrance, safe inner harbour, and a prime 
location between the Antigua and 

St. Maarten cruising grounds.

Introducing new services for superyacht owners and guests as 
they start or fi nish a Caribbean cruise from the island of St. Kitts:

A luxury private air terminal designed for both work and relaxation

Warm, welcoming staff personally handle arrival or departure 

Luxury vehicles transport guests on the 15-minute drive between 
the airport and marina through beautiful St. Kitts 

A brand new, state-of-the-art marina in a calm, sheltered bay

One of the best beach bars in the world: SALT Plage

Centrally located in the midst of the most popular 
Caribbean cruising grounds

The New Caribbean Gateway, St. Kitts provides luxury travellers 
a uniquely-crafted door-to-door experience that combines the very 

best of both The Marina at Christophe Harbour and the private 
YU Lounge terminal at RLB International Airport. 

Now yacht owners, charter guests and visitors to the island can 
arrive and depart with the expert service and attention to detail 
that Christophe Harbour and YU Lounge together can provide.

Experience the hospitality of St. Kitts and let your yachting 
adventure begin and end in the style in which it was intended. 

Discover the new gateway to the Caribbean.

Y U  L O U N G E ,  R L B  I N T E R N A T I O N A L  A I R P O R T

|
London Gatwick Airport 9h

New York JFK 4h

Atlanta International 4h

Toronto Pearson 4h 35m

Barbados GAIA 1h

Miami International 3h

C R U I S I N G  D I S TA N C E S ,  S T .  K I T T S

|
Nevis 2 miles

Antigua 55 miles

St. Barths 55 miles

St. Maarten 65 miles

St. Thomas 175 miles

Nassau 1,075 miles

Miami 1,265 miles

M A R I N A ,  C H R I S T O P H E  H A R B O U R

 |
YU Lounge, RLB International Airport 15m

G A U D E L O U P E

M O N T S E R R AT

A N T I G U A  &  B A R B U D A

S T.  B A R T H S

A N G U I L L A

S T.  M A A R T E N

S A B A

S T.  E U S TAT I U S

S T.  K I T T S  &  N E V I S

V I R G I N  I S L A N D S
( U S A )  

V I R G I N  I S L A N D S
( U K )  

D O M I N I C A

M A R T I N I Q U E

S A I N T  L U C I A

B A R B A D O SS A I N T  V I N C E N T
&  T H E  G R E N A D I N E S

G R E N A D A

T O B A G O

C H R I S T O P H E 
H A R B O U R

R L B  I N T E R N A T I O N A L 
A I R P O R T

Y U  L O U N G E

B A S S E T E R R E

S T.  K I T T S

R L B  I N T E R N A T I O N A L 
A I R P O R T

C H R I S T O P H E
H A R B O U R

From touchdown to cast-off in 30 minutes 
with warm hospitality and sumptuous luxury, 

only on the island of St. Kitts.

YU LOUNGE

Introducing new services for superyacht owners and guests as they 
start or fi nish a Caribbean cruise from the island of St. Kitts:

A luxury private air terminal designed for both work and relaxation

Warm, welcoming staff personally handle arrival or departure 

Luxury vehicles transport guests on the 15-minute drive between 
the airport and marina through beautiful St. Kitts 

A brand new, state-of-the-art marina in a calm, sheltered bay

One of the best beach bars in the world: SALT Plage

Centrally located in the midst of the most popular 
Caribbean cruising grounds

CHRISTOPHE HARBOUR
YU LOUNGE CO BRANDING Leaflet – OverviewCo-branding leaflet
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SEPTEMBER 2016

tHe suPeryaCHt aGenCy
Credentials



Case study 6

HOLLAND YACHTING 
GROUP

Our brief 
The Holland Yachting Group represents 
a carefully selected group of member 
companies located in the Netherlands.  
We were appointed to create a new  
campaign foundation, look and feel  
and messaging structure for the group  
to use across all communications to  
external audiences.

Our sOlutiOn 
The Netherlands has an unrivalled reputation 
for yacht building. Heritage, craftsmanship, 
innovation and partnership are all traits 
internationally associated with Holland and 
Dutch ship building. This created the perfect 
foundation for the new campaign and a 
flexible messaging system that placed these 
values at the heart of all communications 
and reinforces their market position to raise 
awareness among new target groups focused 
on high-end lifestyle segments.

identity & CaMPaiGn
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Holland Yachting Group
We created a striking look and feel 
for the campaign which uses an 
exclamation mark to emphasise the 
messages, whilst black and white 
reportage photography created 
the perfect counter balance to the 
bright Dutch orange and blue. The 
imagery created a platform to tell 
the stories of some uniquely Dutch 
personalities, which supported the 
brand values of quality, innovation, 
heritage and partnership. 

WOrk undertaken:
–  Market analysis 
–  Campaign strategy
–  Campaign creation
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Holland Yachting Group
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Case study 7

VRITHINK

Our brief 
VriThink is an innovative platform by Vripack, a 
global leader in yacht and naval architecture, 
engineering and design. It aims to inspire the 
next generation of superyachts for the next 
generation of owners. The Superyacht Agency 
was asked to develop this digital platform.

Our sOlutiOn 
We developed the brand positioning of 
‘Connecting Minds’ to communicate the aims 
of this innovative new digital platform, which 
showcases Vripack’s trend research, and in 
order to engage with the global yacht design 
community in a simple and effective fashion.

brand identity & Website
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We developed the brand 
positioning of ‘Connecting Minds’ 
to communicate the aims of this 
innovative new digital platform, 
which showcases Vripack’s trend 
research, and in order to engage 
with the global yacht design 
community in a simple and effective 
fashion. 

WOrk undertaken:
–  brand identity
–  strapline
–  Copywriting
–   Website

C
on

ne
ct

in
g 

m
in

ds



THE SUPERYACHT AGENCY 
SEPTEMBER 2016

tHe suPeryaCHt aGenCy
Credentials VriThink



Case study 8

superyacht events

Our brief 
Superyacht Events tasked us with the creation 
of their new brand identity with a simple 
brief: the identity needed to represent the 
personality of the team, and it had to be 
pink! We created a playful identity, centred 
around a flock of busy brand mascots that 
can accomplish almost any task – even whilst 
standing on one leg.

Our sOlutiOn 
We capitalised upon the vivid pink colour 
of the flamingo to help the team stand 
out amongst a crowd, and paired this 
with carefully considered neutral tones 
and elegant typography to reflect the 
characteristics of these magnificent birds. 
Multiple applications and scenarios were 
illustrated to create a thoroughly flexible and 
engaging visual language that supported the 
irreverent new tone of voice for the brand.

brand identity
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Superyacht Events
During our initial research stages we stumbled 
across the iconic pink flamingo, a highly social 
and flamboyant creature, usually appearing 
in a crowd and thus creating an event almost 
everywhere they go. Perfect! We embraced 
these characteristics to create an impactful 
and memorable, yet elegant, brand identity

WOrk undertaken:
–  brand positioning 
–  brand strategy 
–  tone of voice 
–  Copywriting 
–  brand guidelines 
–  brand identity 
–  Marketing collateral 
–  Website 

THE SUPERYACHT AGENCY 
SEPTEMBER 2016

tHe suPeryaCHt aGenCy
Credentials



THE SUPERYACHT AGENCY 
SEPTEMBER 2016

tHe suPeryaCHt aGenCy
Credentials Superyacht Events



Thank you
 
 
 

+44 (0)20 7801 1021
hello@thesuperyachtagency.com
www.thesuperyachtagency.com


